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Strategic Brand Management 2e provides a comprehensive and up-to-date treatment of the subjects of brands, brand
equity, and strategic brand management. Strategic brand management involves the design and implementation of
marketing programmes and activities to build, measure, and manage brand equity. The book aims to provide
managers with concepts and techniques to improve the long-term profitability of their brand strategies. It
incorporates current thinking and devel opments on these topics from both academics and industry participants. It
also combines a comprehensive theoretical foundation with numerous practical insights to assist managersin their
day-to-day and long-term brand decisions. This is the 13th edition of 'Marketing Management' which preserves the
strengths of previous editions while introducing new material and structure to further enhance learning. This
textbook provides a comprehensive overview of identity-based brand management based on current research. The
authors focus on the design of the brand identity, which coversthe internal perspective of brand management, and
the resulting external brand image perceived by consumers and other audiences. The book covers topics such as
brand positioning, the design of the brand architecture and brand elements, the management of brand touchpoints
and the customer journey, as well as multi-sensory brand management and brand management in adigital
environment. Further topics covered are international brand management, brand management in the retail sector, in
social media and on digital brand platforms (el ectronic marketplaces). Numerous practical examplesillustrate the
applicability of the concept of identity-based brand management. The authors show that the concept of identity-
based brand management is a val uable management model to make brands successful. In the 2nd edition, all
chapters were fundamentally revised and up-to-date practical examples as well aslatest research findings were
added. Additional material is available viaan app: Download the Springer Nature Flashcards App and use exclusive
content to test your knowledge. Brand Management: Mastering Research, Theory and Practice is a valuable resource
for those looking to understand how a brand can be conceptualized and thus managed in all its complexity. Going
beyond the 'quick fixes' of branding, it offers a comprehensive overview of brand management theories from the last
35 years. A highly regarded textbook, this fully updated third edition brings fresh perspectives on the latest research
in, and analysis of, the various approaches to brand management. More than 1,000 academic sources have been
carefully divided into ataxonomy with eight schools of thought — offering depth, breadth and precision to one of the
most elusive management disciplines of our time. Perfectly marrying theory with practice, this comprehensive text is
particularly useful for advanced undergraduate and postgraduate students of brand management, strategy and
marketing. The classic Marketing Management is an undisputed global best-seller — an encyclopedia of marketing
considered by many as the authoritative book on the subject. For courses in brand management. Create profitable
brand strategies by building, measuring, and managing brand equity Strategic Brand Management: Building,
Measuring, and Managing Brand Equity looks at branding from the perspective of the consumer, and provides a
framework that identifies, defines, and measures brand equity. Using insight from both academics and industry
practitioners, the text draws on illustrative examples and case studies of brands marketed in the US and all over the
world. New co-author and award-winning scholar Vanitha Swaminathan, joins Kevin Lane Keller on this exciting,
new 5th Edition. This edition also features a greater focus on digital branding, so students are aware of the exciting



new opportunities and daunting challenges brands must face in connecting with today's consumers. The full text
downloaded to your computer With eBooks you can: search for key concepts, words and phrases make highlights
and notes as you study share your notes with friends eBooks are downloaded to your computer and accessible either
offline through the Bookshelf (available as a free download), available online and also via the iPad and Android
apps. Upon purchase, you will receive via email the code and instructions on how to access this product. Time limit
The eBooks products do not have an expiry date. Y ou will continue to access your digital ebook products whilst you
have your Bookshelf installed. Bringing together theories and concepts from brand management, consumer culture
theory, marketing, communications, and design, this book provides an understanding of how organisations can
successfully develop, market, and manage their brands. It draws extensively from scholarly research published in
social sciences and humanities to provide a detailed discussion of the process of brand management and
development. This book explores how organisations can design brand identities, develop brand marketing
programmes, measure brand performance, and sustain brand equity, combining psychological, sociological, cultural,
and management perspectives. It provides numerous examples that contextualise theory, enabling the reader to
understand how past and present branding campaigns and strategies can be deconstructed, analysed, and evaluated,
using these theoretical insights.With end-of-chapter case studies on Burberry, Juventus F.C., Pukka Herbs, YO!, and
many other European and global brands, Strategic Brand Management and Development is an essentia text for
students in marketing, brand management, and consumer research, or for anyone interested in understanding the
extraordinary power and scope of brands and branding in contemporary post-modern society. The most important
assets of any business are intangible: its company name, brands, symbols, and slogans, and their underlying
associations, perceived quality, name awareness, customer base, and proprietary resources such as patents,
trademarks, and channel relationships. These assets, which comprise brand equity, are a primary source of
competitive advantage and future earnings, contends David Aaker, a national authority on branding. Y et, research
shows that managers cannot identify with confidence their brand associations, levels of consumer awareness, or
degree of customer loyalty. Moreover in the last decade, managers desperate for short-term financia results have
often unwittingly damaged their brands through price promotions and unwise brand extensions, causing irreversible
deterioration of the value of the brand name. Although several companies, such as Canada Dry and Colgate-
Palmolive, have recently created an equity management position to be guardian of the value of brand names, far too
few managers, Aaker concludes, really understand the concept of brand equity and how it must be implemented. In a
fascinating and insightful examination of the phenomenon of brand equity, Aaker provides a clear and well-defined
structure of the relationship between a brand and its symbol and slogan, as well as each of the five underlying assets,
which will clarify for managers exactly how brand equity does contribute value. The author opens each chapter with
ahistorical analysis of either the success or failure of a particular company's attempt at building brand equity: the
fascinating Ivory soap story; the transformation of Datsun to Nissan; the decline of Schlitz beer; the making of the
Ford Taurus; and others. Finally, citing examples from many other companies, Aaker shows how to avoid the
temptation to place short-term performance before the health of the brand and, instead, to manage brands
strategically by creating, developing, and exploiting each of the five assets in turn Best-selling brand expert Marty
Neumeier shows you how to make the leap from a company-driven past to the consumer-driven future. You'll learn
how to flip your brand from offering products to offering meaning, from value protection to value creation, from
cost-based pricing to relationship pricing, from market segments to brand tribes, and from customer satisfaction to
customer empowerment. In the 13 years since Neumeier wrote The Brand Gap, the influence of social media has
proven his core theory: “A brand isn’t what you say it is—it'swhat they say itis.” People are no longer consumers
or market segments or tiny blipsin big data. They don’'t buy brands. They join brands. They want a vote in what gets
produced and how it gets delivered. They’re willing to roll up their sleeves and help out — not only by promoting the
brand to their friends, but by contributing content, volunteering ideas, and even selling products or services. At the
center of the book is the Brand Commitment Matrix, a simple tool for organizing the six primary components of a
brand. Y our brand community is your tribe. How will you lead it? Welcome to a brand-new way of thinking about
branding. The Physics of Brand is an exploration of how brands evolve in time and space. Drawing on experience
working with companies such as Patagonia, General Mills, Target, and more, this book provides an exciting hew
systems approach to branding. By focusing on how brands and people actualy interrelate, you'll gain a new
perspective on brand growth and interaction. Complete with case studies to illustrate these concepts and Thought
Experimentsto get you thinking conceptually, The Physics of Brand is your new textbook on brand theory. This
prestigious edited collection of articles from the Journa of Brand Management discusses the impact of research on
our understanding of corporate brand characteristics and corporate brand management to date. A wide range of
topics are covered, including franchise brand management, co-creation of corporate brands, alliance brands, the role
of internal branding in the delivery of employee brand promise, and the expansion into new approaches. Advancesin
Corporate Branding is essential reading for those undertaking a PhD programme or by upper level students looking
for rigorous academic material on the subject and for scholars and discerning practitioners, acting as 'advanced



introductions. This book will guide you through the steps necessary to build a brand from the ground up. Each of the
key phases of preparing for a brand launch are broken down into practical guidelines designed to help you make the
right branding decisions along the way. A revised new edition of the bestselling toolkit for creating, building, and
maintaining a strong brand From research and analysis through brand strategy, design development through
application design, and identity standards through launch and governance, Designing Brand Identity, Fourth Edition
offers brand managers, marketers, and designers a proven, universal five-phase process for creating and
implementing effective brand identity. Enriched by new case studies showcasing successful world-class brands, this
Fourth Edition brings readers up to date with a detailed look at the latest trends in branding, including social
networks, mobile devices, global markets, apps, video, and virtual brands. Features more than 30 all-new case
studies showing best practices and world-class Updated to include more than 35 percent new material Offersa
proven, universal five-phase process and methodology for creating and implementing effective brand identity
Presenting some of the most significant research on the modern understanding of luxury, this edited collection of
articles from the Journal of Brand Management explores the complex relationships consumers tie with luxury, and
the unique characteristics of luxury brand management. Covering the segmentation of luxury consumers worldwide,
the specificity of luxury management, the role of sustainability for luxury brands and major insights from a customer
point of view, Advancesin Luxury Brand Management is essential reading for upper level students aswell as
scholars and discerning practitioners. For students, managers and senior executives studying Brand Management.
Keller's market leading strategic brand management book provides insightsinto profitable brand strategies by
building, measuring, and managing brand equity. The Global Edition strengthens relevance by using locally
applicable examples that include Scoot, Hyundai, Etisalat, Qantas, Uniglo, Mambo. The full text downloaded to
your computer With eBooks you can: search for key concepts, words and phrases make highlights and notes as you
study share your notes with friends eBooks are downloaded to your computer and accessible either offline through
the Bookshelf (available as a free download), available online and aso via the iPad and Android apps. Upon
purchase, you'll gain instant access to this eBook. Time limit The eBooks products do not have an expiry date. Y ou
will continue to access your digital ebook products whilst you have your Bookshelf installed. Very few books exist
that meaningfully integrate the rich and vast body of scientific research and theories that have accumulated in the
field, relating to both traditional and contemporary topics in branding. This book accomplishes that task, with
contributions from leading experts in the science of branding, national and international. The book should appeal to
al students, faculty, and marketing professionals with an interest in research findings about brands, and an interest
in deepening their understanding of how consumers view brands. In this story for readers of The Curious Incident of
the Dog in the Night-Time and A Man Called Ove, when all seems|ost, he finds what matters most. Walter
Lavender Jr. isamaster of finding. A wearer of high-tops. A maker of croissants. A son keeping vigil, twelve years
counting. But he wouldn’t be able to tell you. Silenced by his motor speech disorder, Walter’ s life gets lonely.
Fortunately, he has The Lavenders—his mother’ s enchanted dessert shop, where marzipan dragons breathe actual
fire. He also has a knack for tracking down any missing thing—except for his lost father. So when the Book at the
root of the bakery’s magic vanishes, Walter, accompanied by his overweight golden retriever, journeys through New
York City to find it—along the way encountering an unforgettable cast of lost souls. Steeped in nostalgic wonder,
The Luster of Lost Things explores the depths of our capacity for kindness and our ability to heal. A lyrical
meditation on why we become lost and how we are found, from the bright, broken heart of a boy who knows where
to look for everyone but himself. For more than three decades it has been argued that the brand is an important value
creator and should be a top management priority. However, the definition of what abrand is remains elusive.
BRAND MANAGEMENT: RESEARCH, THEORY, AND PRACTICE fillsagap in the market, providing an
understanding of different 'schools of thought' in brand management and offers deep insight into the opening
question of the opening question of almost every brand management course: 'What is a brand? This comprehensive
second edition offers an exhaustive scientific analysis of various approaches to brand management devel oped over
the past thirty years. It also delivers athorough understanding of the strategic and managerial implications of
different brand perspectives. Finely focused on the "how to" and "why" throughout, this strategy guide provides
specific tactical guidelines for planning, building, measuring, and managing brand equity. This approach considers
why brands are important, what they represent to consumers, and what should be done by firms to manage them
properly. For over two decades, it has been argued that the brand is an important value creator and should therefore
be a top management priority. However, the definition of what a brand is remains elusive. This comprehensive
textbook presents the reader with an exhaustive analysis of the scientific and paradigmatic approaches to the nature
of brand asit has developed over the last twenty years. Taking a multi-disciplinary approach and offering an
exhaustive analysis of brand research literature, it delivers athorough understanding of the managerial implications
of these different approaches to the management of the brand. Brand Mangement: Research, Theory and Practice
fillsagap in the market, providing an understanding of how the nature of brand and the idea of the consumer differ
in these approaches and offers in-depth insight into the opening question of almost every brand management course:



"What is abrand?' Strategic Brand Management (3rd Edition) lays out a systematic approach to understanding the
key principles of building enduring brands and presents an actionable framework for brand management. Clear,
succinct, and practical, it is the definitive text on building strong brands. The twelve casesin this book, written by
Kevin Lane Kéeller, one of the international leadersin the study of strategic brand management and integrated
marketing communications, feature some of the world's most successful brands and companies, including Levi
Strauss & Co., Intel, Nike, and DuPont. Keller's cases examine the strategic brand management process, best
practice guidelines, and how to best build and manage brand equity. For executives and managers in marketing
and/or brand management. This book is suggested for use withStrategic Brand Management, 2e, also by Kevin Lane
Keller and published by Prentice Hall. In many businesses brands account for the majority of shareholder value. It is
crucial to understand how the economy of brands works and can be exploited to create sustainable value. The
purpose of this book is to develop and enhance the understanding of the brand as an economic asset, to make better
business and investment decisions. Marketing Management is the gold standard marketing text because its content
and organization consistently reflect the latest changes in today's marketing theory and practice. Remaining true to
its gold-standard status, the fourteenth edition includes an overhaul of new material and updated information, and
now is available with mymarketinglab-Pearson's online tutorial and assessment platform. For over two decades, it
has been argued that the brand is an important value creator and should therefore be a top management priority.
However, the definition of what a brand is remains elusive. This comprehensive textbook presents the reader with an
exhaustive analysis of the scientific and paradigmatic approaches to the nature of brand as it has developed over the
last twenty years. Taking a multi-disciplinary approach and offering an exhaustive analysis of brand research
literature, it delivers athorough understanding of the managerial implications of these different approaches to the
management of the brand. Brand Mangement: Research, Theory and Practice fills a gap in the market, providing an
understanding of how the nature of brand and the idea of the consumer differ in these approaches and offers in-depth
insight into the opening question of almost every brand management course: "What is a brand?' Written by today's
leading authority in brand management and incorporating the latest industry thinking and developments, this
exploration of brands, brand equity, and strategic brand management combines a comprehensive theoretical
foundation with numerous techniques and practical insights for making better day-to-day and long-term brand
decisions-- and thus improving the long-term profitability of specific brand strategies. Finely focused on "how-to"
and "why" throughout, it provides specific tactical guidelines for planning, building, measuring, and managing brand
equity. It includes numerous examples on virtually every topic and over 100 Branding Briefs that identify successful
and unsuccessful brands and explain why they have been so. For industry professionals from brand managers to
chief marketing officers. This book is the definitive resource for understanding the phenomena and process of
personal brand management as it becomes increasingly valued in a global economy. By providing a research-based,
theoretical framework, the author distills the concept of personal branding asit is applicable to individuals
throughout all stages of career development as well as across industries and disciplines. Extensively researched with
numerous case studies, this book clearly outlines the strategic process of evaluating the economic value of a personal
brand to manage and scale it accordingly. The author, an expert in the field of personal brand strategy and
management, argues that a businessis what a person or organization does, but the brand is what people expect from
that person or organization. The two must align, and the book’ s conceptual framework explains the theory and
practice behind personal branding to accomplish this synergism. The consequence of the digital ageis
unprecedented visibility for individuals and businesses. As they engage with one another in more and more virtual
spaces, the need for understanding and managing the evolving complexity of this ‘personal’ engagement is an
economic reality. For this reason, the framework in thistitle provides insight and perspective on all phases of a
brand in its recursive life cycle both on and offline. By providing clarity and structure to the topic as well as
practical theory for its application, thistitle is the ultimate primer on personal branding in theory and practice.
Adopted internationally by business schools and MBA programmes, this book is the ultimate resource for senior
strategists, positioning professionals and postgraduate students to understand and overcome the challenges of brand
management and strategy today, written by the leading international expert of branding, Jean-Noé Kapferer. The
New Strategic Brand Management is simply the reference source for branding professionals and postgraduate
students. Over the yearsit has not only established a reputation as one of the leading works on brand strategy, but
also has become synonymous with the topic itself. Using an array of international case studies, this book coversall
the leading issues faced by brand strategists today, with both gravitas and intelligent insight. It reveals new thinking
on topics such as putting culture and content into brands, the impact of private labels and the comeback of local
brands. This updated fifth edition builds on the book's already impressive reputation, including new content that will
help students and practitioners stay up to date with targeting, with relevant research and market knowledge to
support the discipline. With dedicated sections for specific types of brands (luxury, corporate and retail),
international examples and case studies from companies such as Audi, Nivea, Toyota and Absolut Vodka; plus
models and frameworks such as the Brand Identity Prism; The New Strategic Brand Management remains at the



forefront of strategic brand thinking. Written by an expert author team, this engaging textbook builds upon the
traditional frameworks of brand strategy to analyse the emotional and cultural impact real-world brands have on
contemporary consumers. The amount and range of brand related literature published in the last fifty years can be
overwhelming for brand scholars. This Companion provides a uniquely comprehensive overview of contemporary
issues in brand management research, and the challenges faced by brands and their managers. Original contributions
from an international range of established and emerging scholars from Europe, US, Asiaand Africa, provide a
diverse range of insights on different areas of branding, reflecting the state of the art and insights into future
challenges. Designed to provide not only a comprehensive overview, but also to stimulate new insights, thiswill be
an essential resource for researchers, educators and advanced students in branding and brand management, consumer
behaviour, marketing and advertising. Create profitable brand strategies by building, measuring, and managing
brand equity Kevin Lane Keller is recognized as one of the international leaders in the study of strategic brand
management and integrated marketing communications. In Strategic Brand Management: Building, Measuring, and
Managing Brand Equity , 4th Edition Keller looks at branding from the perspective of the consumer, and provides a
framework that hel ps students and managers identify, define, and measure brand equity. Using insight from both
academics and industry practitioners, the text draws on illustrative examples and case studies of brands marketed in
the US and all over the world. Thisisthe eBook of the printed book and may not include any media, website access
codes, or print supplements that may come packaged with the bound book. Incorporating the latest industry thinking
and devel opments, this exploration of brands, brand equity, and strategic brand management combines a
comprehensive theoretical foundation with numerous techniques and practical insights for making better day-to-day
and long-term brand decisions—and thus improving the long-term profitability of specific brand strategies. University
branding has increased substantially, due to demands on universities to enrol greater numbers of students, rising
tuition fees, the proliferation of courses, the growing 'internationalization' of universities, financial pressures, and
reliance on income from foreign students. As higher education continues to grow, increased competition places more
pressure on institutions to market their programs. Technological, social, and economic changes have necessitated a
customer-oriented marketing system and a focus on devel oping the university brand. This book isuniquein
providing a composite overview of strategy, planning, and measurement informed by ground-breaking research and
the experiences of academics. It combines theoretical and methodological aspects of branding with the views of
leading exponents of branding in different contexts and across a range of higher education institutions. Expert
contributors from research and practice provide relevant and varying perspectives alowing readers to access
information on international trends, theory, and practices about branding in higher education. Readers are exposed to
the critical elements of strategic brand management, gain insights into the planning process of higher education
branding, and gain a solid understanding of the emerging research area of branding conceptsin higher education.
Advanced students, and researchers will find this book a unigque resource and it will also be of interest to brand
practitioners in both education and public sector markets. Incorporating developments from both academia and
industry, this exploration of brands, brand equity and strategic brand management combines a theoretical foundation
with numerous techniques and practical insights. Suitable for both graduates and upper-level undergraduates.
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